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Challenges and Objectives
Challenges

Recruitment: The fraternity’s social media page serves as a critical first point
of contact for potential new members (PNMs). Often, first impressions are
formed online rather than in person, making it essential to create content that
appeals to them.
Alumni Engagement: In recent years, engagement from alumni has been
minimal. Re-establishing and strengthening these connections is a top
priority.
Quality Content: During the summer months, when the fraternity is less
active, it can be challenging to produce engaging content.

Objectives
Build Awareness: Educate PNMs about the chapter and the value of
fraternity membership.
Improve Image/Branding: The current branding has become repetitive with
annual posts focusing on the same events. A refresh with new, creative ideas
is necessary.
Drive Engagement: Expanding the reach and growing the audience are
ongoing goals. Increasing follower engagement helps support the overall
objectives of the social media presence.



Identity, 
Messaging, and Tone

Messaging
Create content that

showcases all aspects of
fraternity life through

educational posts, active
member testimonials, and

alumni spotlights to
provide a comprehensive

view of the chapter.

Identity
Maintain the fraternity’s

traditional brand identity
while incorporating

modern, fresh elements
into visual designs to keep
the branding relevant and

engaging.

Tone
Adopt an assertive and
confident tone of voice

that reflects the
fraternity's strong,

leadership-oriented
culture and attitude.



Member
Spotlight
Mondays
Each Monday, an active
chapter member was
highlighted to share what the
fraternity means to them and
how it has impacted their
college experience. The goal of
this series was to provide a
platform for members to
express their personal stories
in a relatable and authentic
way, offering genuine insight
into fraternity life.



Highlights and
Summer Trips
Asking fraternity brothers to share their
favorite moment from the past school year
fosters community engagement and
highlights the personal, memorable
experiences that define fraternity life. It
encourages reflection on shared events and
strengthens bonds through storytelling.
Similarly, showcasing brothers on fun trips
not only promotes the chapter's
camaraderie but also demonstrates the
balance of fraternity life—emphasizing both
personal growth and adventure. These posts
create relatable content for potential new
members while reinforcing a sense of pride
and connection among current members.



Alumni Updates
Highlighting the accomplishments of alumni
serves a dual purpose: it showcases the
fraternity's strong legacy and demonstrates the
long-term value of membership. By sharing their
success stories and asking alumni what being
part of the fraternity has meant to their career
journeys, we not only honor their achievements
but also provide inspiration for PNM’s. This
connection emphasizes how fraternity
membership fosters personal and professional
growth, making it an appealing choice for those
considering joining. Additionally, this initiative
strengthens ties with our alumni base,
encouraging them to engage with the chapter
and reaffirming their pride in being part of our
fraternity’s enduring community.



Zeta Epsilon
in Review
A post highlighting the inner workings of our
fraternity, with a focus on our core values,
philanthropy efforts, and strong alumni base,
serves to reinforce what makes our chapter
unique. By showcasing our commitment to
brotherhood, leadership, and service, we not
only educate PNM’s about what we stand for,
but also emphasize the meaningful impact we
strive to have on the community. Highlighting
philanthropy demonstrates our dedication to
giving back, while showcasing the support of
our alumni base reflects the strength of our
lifelong connections. This post solidifies our
identity and attracts individuals who share
these values.



Recruitment
Updates
Posts highlighting recruitment updates, including
the pre-rush schedule and contact information for
the president, recruitment chair, and regional
contacts, is crucial for streamlining communication
and attracting PNM’s. By providing clear details on
upcoming events and making leadership easily
accessible, we ensure PNM’s can quickly connect
with the right people, whether they have questions
or want to get involved. Including regional
contacts across several states broadens our reach,
making it easier for out-of-state students to
engage. This proactive approach demonstrates our
fraternity’s organization and readiness to welcome
new members, increasing the likelihood of
successful recruitment.



Results and
Analytics

Impressions

+186%

Profile Visits Follower Count

167,952 24,187 +4.9%
+368% in Non-followers

Over 90 day period



Campaign Overview
Through this social media campaign, I developed valuable skills in branding, graphic design,
copywriting, analytics, and project management. I learned the importance of creating cohesive
and visually appealing content that aligns with our chapter’s identity, while effectively
communicating our message. Managing the campaign taught me best practices for growing and
maintaining a social media presence, such as consistently posting relevant content, engaging
directly with followers, and utilizing analytics to track progress. I also gained a deeper
understanding of audience engagement, recognizing the importance of making real-time
adjustments to strategies based on follower interactions and feedback to maximize impact.


